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A General Statement
Whether you decide to use WRITERSWORLD or not, there is a wealth of information in
this document that may save you a lot of grief, time and money down the line. This
document points out the myriad traps and mine elds you can walk into when selfpublishing a book, if uninformed or not wary.
It takes a lot of time and effort to write a good book, as hopefully you have done, so
with respect, grab a cup of coffee, put your feet up and take a little time to read this
document—and when comparing various self-publishing companies make sure you
compare ‘like with like’.
As you will see, a complex process is involved if a book is to be properly produced and
made readily and easily available to the public—a process that requires the specialist
skills and dedication of a whole team of people.

Consultation
Graham Cook, the founder and owner of WRITERSWORLD, is more than happy to
arrange a two- to three-hour telephone conversation to discuss publishing your book, if
you feel it would be helpful. He is available throughout the whole process of getting
your book to print to discuss any queries you may have.

Our Golden Rule
Everything WRITERSWORLD does must be legally, ethically, morally, professionally
and physically better than any of our self-publishing, print-on-demand competitors; it
is as simple as that, no ‘ifs and buts’—this is our policy.

Page 3 of 32

fi

WRITERSWORLD Self-Publishing Guide

About Us, and Why We Are Your
Best Choice of Publisher
WRITERSWORLD aims to be the ‘gold standard’ of the UK print-on-demand book
publishing industry in the market sector where it operates. There is no other print-ondemand book publishing company that includes all the following services:
1. We arrange for the ISBN (International Standard Book Number) to be issued
in the author’s name, or that of the author’s publishing company, remembering
that if the ISBN is not in your name, or that of your publishing company, it is
akin to buying a car and putting someone else’s name on the registration
documents—with the result that you will never have absolute control over your
book. The ISBN is an international identi cation code which is unique to a
particular edition of a particular title. It serves to facilitate accurate cataloguing,
ordering, accounting, billing and stock control. Your book will be assigned its
individual number and we are one of the few print-on-demand book publishers
in the world that, as part of our publishing packages, will purchase the ISBN for
your book in your name. We purchase in your name the minimum batch of 10
ISBNs so you will have some left for any other books you publish. Your book’s
imprint/copyright page will state that the book was published in the name you
designate ‘in conjunction with Writersworld’. As the author, you agree that the
above designation text will remain on the imprint/copyright page while the
author is listed as the book’s publisher.
2. We give authors 90% of their royalties. Our royalty payment system is one of
the fairest and most generous in the entire print-on-demand book publishing
industry.
3. We permit the author to retain all rights to the cover and content as well as
ownership of the completed digital book les, which are returned to the author
at no extra charge.
4. We submit a digital copy of the author’s book to Amazon’s ‘Look Inside’
programme so as to increase sales. When customers look for a book on
Amazon they can nd the actual words from inside your book – not just the
author, title, and keywords – and will be able to read 20% of its contents.
5. On the author’s behalf, we submit each and every book title to the Legal
Deposit Libraries in the United Kingdom and the Republic of Ireland. In the UK,
the Legal Deposit Libraries Act 2003 and the Copyright and Related Rights Act
2000 (Ireland), make it legally obligatory for publishers and wholesalers in the
UK and Irish Republic to deposit their publications within one month of
publication. The six libraries that collectively maintain the national published
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archive of the British Isles are: the British Library; the Oxford Bodleian Library;
the Cambridge University Library; the National Library of Scotland in Edinburgh;
the Dublin Library of Trinity College; and the National Library of Wales in
Aberystwyth. This is a four-centuries-old tradition which will make your work
available in the reading rooms, preserved for the bene t of future generations, a
part of the national heritage. Your book will be recorded in the online catalogues
of these libraries, all of which are accessible online, and provide essential
research tools for generations to come.
6. We warn the author not to expect to make a full-time living from the retail sales
of their book (the industry is notorious for deluding authors into believing they
can). You will make the most pro t from the bulk sales of your book, which you
will be able to purchase direct from the printer at actual print cost.
7. We undertake to produce a book in 60 days or less, with the cooperation of the
author.
8. We use higher quality paper than is standard for the industry, both for the cover
and inside text pages. We use as a minimum 115 gsm coated paper for the text
pages and 300 gsm paper for the paperback covers. In addition, the paper for
the text pages of our books is produced via an independent certi cation process
that ensures that the trees from which it is produced come from well-managed
sources that exclude the risk of using illegally logged timber, and/or are printed
on recycled paper.
9. We load our books at our printers with all black and white interior images and
photographs at 300 dpi (dots per inch). Consequently, the printed pages are
near photographic quality. We also publish in full colour which is also
comparable to photographic quality.
10. Our book covers are custom designed in full colour and at no time do we use
templates. Templates are where you are offered a series of photographs or
illustrations to choose from and you are asked to ‘plonk’ your name and book
title etc. into it. Needless to say, dozens of other books could look like your book.
The quality of our custom-designed covers is second to none.
11. We do not source work outside the United Kingdom or the Republic of Ireland
and, consequently, we do not exploit cheap foreign labour; and our subcontractors are paid full rates.
12. Our copy editors and book cover designers are highly skilled and experienced in
the self-publishing print-on-demand industry, and you will have direct one-toone contact with your designated copy editor and book cover designer. You will
also be provided with a dedicated mobile number so that you can communicate
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with WRITERSWORLD at any time within normal working hours with regard to
your book’s progress.
13. We guarantee not to ask for more money once the contract has been accepted
as it is a fundamental principle of WRITERSWORLD that there will be no
unexpected add-ons, or extra fees requested from the author once the book is
accepted for publication: all this in an industry notorious for sucking authors in.
14. We supply our authors with books at print cost plus shipping. Delivery is
guaranteed within 14 days of placing an order, subject to holidays and
weekends.
15. We print and ship our clients’ books worldwide and arrange book distribution
through all major UK-based book retailing websites and hundreds of bookshops
throughout the United Kingdom.
16. We provide the author with complimentary copies of their book to the value of
£185 including shipping costs.
17. On the Standard Service, Poetry Book & Children’s Book Service, we provide the
author with a free Amazon Kindle e-book version of their book.
18. We provide a comprehensive book promotion service as part of all our book
publishing packages. This involves publicising your book with our press release
distribution package, which includes the professional writing of your release,
media targeting and distribution to all relevant UK media contacts including the
press, consumer and trade publications, broadcast media and online agencies.
19. We submit your book title to Nielsen BookData Enhanced Service, which
disseminates information for English language titles electronically to over 3,500
booksellers, Internet retailers and library customers in the UK, and to over 100
countries worldwide, making your title discoverable to thousands of potential
book buyers along with a description of your book and author biography that
will also appear on the book retailers’ websites.
20. We insist on the highest ethical standards relating to what we will or will not
publish. We at WRITERSWORLD have gained a reputation for being very
particular as to the type of book we are happy to publish, and very rm about
what we will not; for example we will have nothing to do with the following: any
form of pornography; gratuitous violence; unsupported conspiracy theories;
books by misogynists or misanthropists; books which promote racial or religious
intolerance, the subjugation of women, forced marriages or honour killings; and
any books that are otherwise not in tune with Western values.
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21. Author protection. In the event of libel action, we undertake to try to protect the
author: in the case of a libel complaint involving or requiring the assistance of
WRITERSWORLD, we will use one of the premier media and libel law rms in
the UK (providing there is no client con ict or they do not refuse to represent the
author). However, as an act of good faith to any complainant and to mitigate
any alleged damage, WRITERSWORLD will withdraw the book from sale until
the matter is resolved. If WRITERSWORLD believes the complainant’s case or
alleged libel to be valid, any required changes to the respective book will be
made free of charge by WRITERSWORLD prior to the book being resubmitted
for publication. In such a case the revised copy will be made available to the
libel complainant for acceptance of any redactions and/or changes.
NB. Please note that WRITERSWORLD is a print-on-demand, self-publishing book
publisher based in the United Kingdom and is not a literary agency, so we do not
accept unsolicited manuscripts or submissions. Please note also, so as to protect our
trademark, it’s always WRITERSWORLD or Writersworld, but never Writers World.
Finally, please note that for the money we charge, WRITERSWORLD is unable to
supply any book shop with physical copies of your book for them to maintain them as a
stock item.

Authors Who Have Self-Published in the Past
Well-known authors who have self-published in the past include John Grisham, Irma
Rombauer, Richard Paul Evans, Jack Can eld, Mark Hensen, James Red eld, Beatrix
Potter, Thomas Paine, Gertrude Stein, Deepak Chopra, Upton Sinclair, Henry David
Thoreau, Virginia Woolf, Tom Clancy, Stephen Crane, Margaret Atwood, L. Frank Baum,
William Blake, Ken Blanchard, Robert Bly, Elizabeth Barrett Browning, Lord Byron,
Willa Cather, Pat Conroy, E.E. Cummings, W.E.B. DuBois, Alexander Dumas, T.S. Eliot,
Lawrence Ferlinghetti, Benjamin Franklin, Zane Grey, Thomas Hardy, E. Lynn Harris,
Nathaniel Hawthorne, Ernest Hemingway, Robinson Jeffers, Spencer Johnson, Stephen
King, Rudyard Kipling, Louis L’Amour, D.H. Lawrence, Rod McKuen, Marlo Morgan, John
Muir, Anais Nin, Tom Peters, Edgar Allen Poe, Alexander Pope, Ezra Pound, Marcel
Proust, Irma Rombauer, Carl Sandburg, Robert Service, George Bernard Shaw, Percy
Bysshe Shelley, William Strunk, Alfred Lord Tennyson, Leo Tolstoy, Mark Twain and
Walt Whitman.
Obviously, this list has to be understood in perspective as it wasn’t until about 1850
that mass production brought down the cost of commercially produced books, and it
was 1900 before the 100 titles a year became 6,000 titles a year. In 2014 the UK
released more than 22 titles every hour over the year; so it looks as if book publishing –
in one form or another – is here to stay.
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Imprint/Copyright Page
Here is an example of the imprint/copyright page that appears near the front of every
published book:

ACTS OF COURAGE
Register of The George Medal
1940 - 2015
Philip McDermott
Copyright © 2016
All rights reserved. No part of this publication may be reproduced, stored in a
retrieval system or transmitted in any form or by any means electronic,
mechanical, audio, visual or otherwise, without prior permission of the copyright
owner. Nor can it be circulated in any form of binding or cover other than that in
which it is published and without similar conditions including this condition being
imposed on the subsequent purchaser.
ISBN: 978-0-9955531-0-1
Published by Worcestershire Medal Service Ltd in conjunction with Writersworld,
this book is produced entirely in the UK, is available to order from most book
shops in the United Kingdom, and is globally available via UK-based Internet
book retailers.
Worcestershire Medal Service Ltd
56 Broad Street, Sidemoor
Bromsgrove
B61 8LL
www.worcmedals.com
Cover design by Jag Lall
Copy edited by Sue Croft
WRITERSWORLD
2 Bear Close, Woodstock,
Oxfordshire
OX20 1JX
UK
www.writersworld.co.uk
The text pages of this book are produced via an independent certification process
that ensures the trees from which the paper is produced comes from well managed
sources that exclude the risk of using illegally logged timber while leaving options
to use post-consumer recycled paper as well.
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How Does Print-on-Demand Publishing Work?
Other publishers must guess how many copies of each title will sell. They print them,
store them, and hope their guess is accurate. If the initial print run becomes exhausted,
the publisher makes a decision on whether to commission another print run. In the
majority of cases this would be ‘no’ and would mean that a book becomes out of print
and no longer available. Since the average shelf-life of a book is six months, an author
would see years of hard work disappear. With WRITERSWORLD we can do a print run
as small as a single copy, which means the book is never out of print. Of course,
common sense suggests that one copy would not be cost effective when adding in
postage, so the printer has requested that an author orders a minimum of twenty- ve
copies.

Test the System
If you wish to see how the system works, as an example take one of our ISBNs e.g.
9781904181002, and see how it is listed at Amazon, one of the UK’s largest book
retailers.

Health Warning
Here are some of the dif culties an author can encounter when travelling the selfpublishing route. Right at the start, before you part with a penny of your money, make
sure you have a xed-price quotation for the design of the book cover, editing, proof
reading and all other setup costs, so you do not get lured into a bottomless pit of extra
charges. That is how some self-publishing companies work; they will lure you in with
what appears to be a low charge and then start adding on to it.
•

Insist that the ISBN is purchased in your name and that your name appears on
the imprint/copyright page as your book’s publisher.

•

Make sure that your print-on-demand book publisher knows the difference
between editing and proofreading and that they not only provide the service
you really want, but also employ erudite, skilled and quali ed professionals to
do the work. Too often in the print-on-demand industry, editing/proofreading is
done by any spare person who thinks they’d like to have a go at it.

•

Make sure that the print-on-demand book publisher deposits a copy of your
book with all six Legal Deposit Libraries. Ask that the publisher provide you with
three ISBNs for books that were published more than eight weeks previously,
and then check the books have been deposited. The deposit of books with the
Legal Deposit Libraries is, in our opinion, indicative of a publisher’s level of
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responsibility. Contact the British Library on 01937 546268, and the Agency for
the Legal Deposit Libraries on 01316 234680.
•

As you have taken so much time to write your book, we advise that you take a
little more time to make sure your efforts do not go to waste. Insist on having a
sample of ISBNs for books published in the previous month and check them out
—not just in the major outlets but also the smaller ones. We also recommend
that you take time to pop into a local book store, make sure their book search is
online, and, armed with an ISBN, try to order the book to which the ISBN relates
as if you were a member of the public. If that does not work, most if not all of
your effort will have been a waste.

•

Pin your print-on-demand publisher down as to exactly what each copy of your
book will cost if you order it direct from them (this is another way publishers
extract money from writers).

•

Make sure that any contract you examine does not have a clause that allows
the company up to six months to produce your book. Please trust us; you do not
want the frustration of waiting for up to six months to see your book in print.
With your cooperation, and given no unforeseen delays beyond our control, we
undertake to get most properly-completed books published within 60 days.

•

Insist that you retain copyright on both the book cover and the content, so that
if you want to change publishers in the future you do not end up with a legal
dispute as to who owns the copyright. Also insist that upon completion of
publication, the le relating to your book is your property. Again, if in the future,
for whatever reason, you want to change publishers, you may not be able to do
so if there is a dispute over copyright issues, or you cannot get the le. It is
worth noting that if you publish with a United States company with whom you
later have a dispute, and you live out of the state or country, you may be
required to post a bond to cover the defendant’s legal costs. In the jurisdiction of
England and Wales a bond is not required.

But with WRITERSWORLD there is never a dispute: you know exactly where you
stand, no more and no less—so you can relax, stop worrying, and enjoy the process.

All Clients Are Treated Equally
WRITERSWORLD treats all its clients alike in that every client pays exactly the same
amount for every publishing service as at the time of placing the contract. No client
gets an extra or special discount, additional complimentary copies or any other form of
preferential terms.
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Our Policy of Not Publishing
for Under-Eighteen-Year-Olds
When a young person or parent approaches WRITERSWORLD about publishing a
book, they often do not understand that publishing a book for someone under eighteen
can be fraught with problems, mainly because of the parental, legal, ethical, custody or
guardianship situations that might be involved when a parent wants to sign a contract
on behalf of such a person. We would legally and morally be required to determine that
in the case of an under-eighteen-year-old he or she is not subject to a custody
proceeding and that the person approaching us has the right to execute our contract.
This is why WRITERSWORLD cannot accept a contract signed by anyone other than a
person the law considers to be an adult, i.e. eighteen or more years of age, and that
person con rms in our contract that they are eighteen or over.
In fact, as an author taking on a contract under British law, for each book written by an
author under eighteen years of age, we would have to run and pay for a Disclosure
and Barring Service check – which can take a long time – for each person at
WRITERSWORLD, including all the sub-contractors etc. who are involved in the
process of producing that book, as the under-age author would be deemed a new
employer.

Our Use of Sub-Contractors
The self-publishing print-on-demand book publishing industry is both seasonal and
inconsistent as to the number of books that come in to be published at any one time. It
is not therefore economically feasible to have copy editors and book cover designers on
the company’s payroll with all the addendum expense and legal demands that are
required, for example, by the Health & Safety at Work Act. Consequently, we rely on a
stable team of vetted sub-contract copy editors and book cover designers. They all
have different specialties and preferences, are versed in our method of operating, and
are self-employed in their own right. As previously stated, they are all based in the UK
or Republic of Ireland and, because of their skills and individual expertise, are able to
produce books to the highest standard. And of course, our clients have the added
bene t of direct access to sub-contractors in the same time zone.
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Personal Service at Its Best
Once you have submitted your contract and made the required payment, at the very
start of the process you will be offered a two- to three-hour meeting with the founder
and owner of WRITERSWORLD, Graham Cook, where you will have the opportunity to
ask all those remaining questions you may have about the WRITERSWORLD book
publishing process. You will get some common-sense practical advice about whether
to set up a limited company to promote your book, open a separate bank account, or
register for VAT etc. You will also be provided with a mobile phone number so you can
contact Graham Cook at any time during normal UK working hours to discuss your
book’s progress or exchange ideas regarding your book. These consultations are
informal and usually take place at the King’s Arms Hotel, Woodstock, Oxfordshire. If
you wish, we can also meet after your book is published to go over any points you may
have.

Preparing Your Submission
Submitting your book could not be easier. All that we require is that you send it to us
via email or an online le-sharing service, or on a ash drive (memory stick), in the
format you used for your manuscript e.g. Microsoft Word. It is likely you will also wish
to submit a synopsis of the story, an index if required, a dedication,
acknowledgements, preface and/or foreword—and that’s just ne with us.
The author must discuss and agree the book’s size, font and font size at the outset of
the process during early discussion with the designated copy editor, as changing these
near or at completion of the book will create all sorts of reformatting problems, which
means taking extra time. It is suggested that the author prints off a few pages from
time to time to check that the printed page accords with expectations.
If your book contains photographs or illustrations, either in mono or in colour, there is
no extra charge for inserting these. To ensure the best possible print reproduction,
digital images should have a resolution of 300 dpi.

Word Count
The prices we quote for all our publishing services are for books that do not or will not
exceed a word count of 80,000. If you think your book is likely to exceed 80,000 words,
you will need to discuss this with us prior to sending in your contract as there will be an
extra charge of £12 per thousand words or part thereof, paid directly to the subcontract copy editor who works on your book. This will need to be paid when the subcontract editor has produced the nal PDF le and you have signed off on it, and
before it goes to the printer.
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To check your book’s word count:
•

In Microsoft Word or LibreOf ce Writer, the word count is continuously
displayed in the status bar at the bottom of the window.

•

In Apple Pages, from the menu choose View > Show Word Count. It is displayed
at the bottom of the window.

•

In Google Docs, at the top of the page click Tools > Word count.

Page Count
To estimate a page count for your book, please try our book sizing system. Choose a
font and font size, and insert your word count. You can then choose different book sizes
to get an idea of the minimum number of pages your book will have. This is of course
useful when it comes to estimating print costs.

Book Sizes
We are able to bind any size between A6 and A4, although a standard size would be
234 mm × 156 mm (Royal). But don’t worry about your book size, as our printers can
print to just about any size you want; simply let us know your preference. The book
sizes shown in our book sizing system, and also those in the Printing Costs section
below, are only a guide, and in no way re ect all the book sizes we can arrange to be
produced and printed.

Recommended Basic Layout Speci cations
•

Top and bottom margins: this will depend on the layout, but a minimum of 20
mm would be best.

•

Left and right margins: when creating the book’s layout we generally use mirror
margins whereby the margins of the left-hand page are a mirror image of those
on the right-hand page. That is, the inside margins are the same width and the
outside margins are the same width, and basically the inner margin is a little
wider than the outer margin. This is to improve readability in the spine area
when the book is open. Most authors will submit their document with similar left
and right margins, but this is no problem as the designated copy editor will
create mirror margins appropriate to the chosen page size after discussion with
the author.

•

Spacing: the norm is single spacing i.e. 1 or 1.15 depending on the font, unless
the author requires otherwise and speci cally agrees it with the copy editor at
the outset of the process.

Page 13 of 32

fi

fl

fi

fi

WRITERSWORLD Self-Publishing Guide

•

Font(s): in conjunction with the copy editor, the author will need to decide on the
font and font size as near the outset of the process as possible.

•

Page size: you will need to discuss and agree your book’s size and
speci cations with the designated copy editor at the outset of the process.

“My Book Is Ready for Publishing as It Is…”
We used to have a service whereby, in the case of a book that had not been published
before, we would accept a ‘complete’ text le and book cover from a client on the basis
that our sole role here would be to ensure that the book was published and that
printing arrangements were taken care of. Hence this service cost a lot less than if we
were involved in designing the book’s cover and were responsible for the copy editing
and formatting.
This system proved most unsatisfactory given that we expected the book cover and
text le to arrive in pristine condition. With only one exception, books would arrive at
WRITERSWORLD to a standard that we could not accept as publishable manuscripts.
We often had to invest considerable time and effort addressing a whole spectrum of
shortcomings in these les in order to maintain our high standards and meet client
deadlines, thereby incurring a range of additional expenses and substantial loss of
pro t.
WRITERSWORLD recently terminated this service. Unless someone has worked in this
area previously, it is unlikely they will have the requisite expertise to prepare a book in
a format that will prove acceptable for publishing/printing.
In addition to the more obvious likely shortcomings, WRITERSWORLD has also to
consider libel issues that may arise, as well as the privacy rights of third parties, so it’s
crucial we know what is in a book prior to becoming involved in its publication. Our
experienced copy editors, while not involved in the legal profession, can as lay persons
serve as one reasonable line of protection for all concerned.

Non-Fiction Books
There are particular cautions concerning non- ction books. Authors and publishers in
England and Wales have to contend with the spectre of libel (in which the plaintive has
in general the burden of proving that any written statements are false), and we now
also have a person’s expectations of the right of privacy under the Human Rights Act
1977.
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English Defamation, Libel, Slander
and Invasion of Privacy Laws
In law, defamation (also called calumny), libel (for written words), slander (for spoken
words), and vili cation, is the communication of a statement that makes a claim,
expressly stated or implied to be factual, that may give an individual, business, product,
group, government or nation a negative image. It is usually, but not always, a
requirement that this claim be false and that the publication is communicated to
someone other than the person defamed (the claimant). In common law jurisdictions,
slander refers to a malicious, false and defamatory spoken statement or report, while
libel refers to any other form of communication such as written words or images. Most
jurisdictions allow legal actions, civil and/or criminal, to deter various kinds of
defamation and retaliate against groundless criticism.
With regard to a person’s expectation of the right of privacy, a landmark legal ruling
case entitled Loreena McKennitt vs Neima Ash actually came about because of a book
WRITERSWORLD declined to publish because there was so much information about
the private life of Canadian songwriter and performer Loreena McKennitt, based on
con dential information gleaned by Neima Ash in very private conversations. We
advised Neima Ash to cut out the sections that Loreena McKennitt objected to. Sadly,
she ignored all our advice and went ahead and published the book herself. She
subsequently ended up in the High Court in London and lost because the court decided
she had violated Loreena McKennitt’s rights of privacy; and she barely escaped
bankruptcy as a result of Loreena McKennitt’s lawyers’ determined efforts to collect on
the huge amount of damages and costs awarded against her by the court.
So if your work of non- ction is about, or references third party entities or persons, you
absolutely need to submit to them what you have written about them and get their
approval (assuming they are alive, of course), otherwise you may end up on the wrong
side of a lawsuit, either for libel or breaching someone’s rights of privacy, and that is a
far from pleasant position to be in. Loreena McKennitt vs Neima Ash is now the
landmark case in England and Wales.
One of the bene ts of a print-on-demand book is that if all the fail-safe systems fail,
and a person complains about the contents of a book, we are able to withdraw the
book immediately from sale or distribution, remove the offending content and replace
the le at the printers. As a result we would be seen as mitigating the damage, which
in law is an important issue.
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Permissions, Copyright Releases & Accreditations
If any of the above are required, they must be applied for, received by the author, and
embedded into the text le at the time of submitting to WRITERSWORLD. For the
purpose of obtaining advice on permissions, copyright releases and accreditations, The
Society of Authors may be useful—type into the search box the word ‘permissions’.
In the event that on publication of the book a complaint arises, that any permission or
copyright release has not been properly obtained, or an accreditation is not adequate,
the author shall be liable in full for any costs incurred by WRITERSWORLD in resolving
the dispute.

Poor Man’s Copyright
This refers to the method of using registered dating by the postal service, a notary,
lawyer, public or other highly trusted source to date the intellectual ownership, thereby
helping to establish that the material has been in one’s possession since a particular
time. The concept is based on the notion that, in the event that such intellectual
property were to be misused by a third party, the poor-man’s copyright would at least
establish a legally-recognised date of possession before any proof that a third party
might possess. The PMC was originally used by authors who sent copies of their own
work to themselves through the mail without opening the envelopes, in the hope it
would grant them legal protection by establishing a date at which the work was
created. Use of this method may not hold up in court as it is simple for individuals to
pre-send envelopes which can then be used later. The aws are that there is no
provision in copyright law regarding any such type of protection, and if you have real
copyright concerns, it is best to use the UK Copyright Service, which charges a minimal
fee.
Registering intellectual copyright in the European Union is covered by the EU Copyright
Of ce.
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Our Paper and Cover Standards
The text pages of our standard books are printed on 115 gsm coated paper; also
available is 150 gsm coated. gsm stands for grams per square metre and indicates
how dense the paper is, which generally indicates quality. All paperback covers are
printed on 300 gsm cover board.
Hardback books are printed on 150 gsm paper. Hardback covers, which means what
would traditionally be a loose jacket, are mounted on 2.5 mm board and known as a
PPC (printed paper case). This involves extra print costs which you would need to
discuss, and likewise if you require a spiral-bound version.
We can also arrange for the hardback (PPC) version to have a book jacket/dust cover,
but this creates a set of problems, not the least of which is the extra print costs, as the
number of hardback copies to be ordered or required by the book wholesaler will not
be known. Consequently, the number of book jackets to be printed up in advance to
match with orders that may be forthcoming for the hardback version will also not be
known. Does WRITERSWORLD think that having a book jacket is essential? Far from it;
however, we will do all we can to accommodate the author’s wishes.

Printing Costs
Your Book’s Cover
To print, gloss-laminate and bind the cover for a softback book costs 95 pence per
book, and a hardback cover (PPC) costs £3.75.
The following table shows the costs per page, in pence, for books of different sizes,
including monochrome, colour inserts and full-colour books.

Inside Pages: Price Per Page
Book Size

Mono

Colour inserts*

Full colour

Standard up to 132 × 197 mm

1p

5p

3.5p

Demy 138 × 216 mm

1p

5p

3.5p

A5 up to 225 × 150 mm

1p

5p

3.5p

Royal up to 156 × 234 mm

1p

6p

4.5p

1.5p

7.5p

5.5p

A4 210 × 297 mm

*Colour inserts of 20% or more of total page count
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Thank You for previewing this eBook
You can read the full version of this eBook in different formats:
 HTML (Free /Available to everyone)
 PDF / TXT (Available to V.I.P. members. Free Standard members can
access up to 5 PDF/TXT eBooks per month each month)
 Epub & Mobipocket (Exclusive to V.I.P. members)
To download this full book, simply select the format you desire below

