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This eBook has been written for information purposes only. Every
effort has been made to make this eBook as complete and accurate
as possible. However, there may be mistakes in typography or
content. Also, this eBook provides information only up to the
publishing date. Therefore, this eBook should be used as a guide -

not as the ultimate source.

The purpose of this eBook is to educate. The author and the
publisher do not warrant that the information contained in this
eBook is fully complete and shall not be responsible for any errors
or omissions. The author and publisher shall have neither liability
nor responsibility to any person or entity with respect to any loss
or damage caused or alleged to be caused directly or indirectly by
this ebook.

This eBook offers information and is designed for educational
purposes only. You should not rely on this information as a
substitute, nor does it replace professional medical advice,

diagnosis, or treatment.
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The internet has changed everything.

Just a couple of decades ago, there was a certain way that
things were done and nothing ever deviated form that time-test,
age-old approach to business and entertainment. The people
were entertained and educated by mountains of content but
there was little independence from the system that had existed
for generations.

And then the world wide web came onto the scene and things
started to change. Slowly but surely, the way that we consume
and create was democratized and now we live in a wildly
transformed landscape that looks remarkably different from the
one that previous generations knew.

The internet has done so much for the way that people
communicate, share information, start businesses, research and
develop concepts and plans, and any other aspect of daily life
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that you can think of. And, through the last decade, the internet
has done so much for how people create content.

Today, a content creator is one of the most coveted and
influential jobs on the internet. A successful content creator can
impact entire industries and can also change their own lives for
the better. They are a voice for the people and a way for
businesses to connect with customers. They are also trail
blazers when it comes to how everyday people express
themselves, find others like them, and build communities.

What is a content creator and why are they so special? And
what is the creator economy that they have manufactured, built
up, and revolutionized again and again through the years? You
need to know what these things are because, whether you know
it or not, they all influence your daily life in many massive ways.

A content creator is someone or a group of people who produce
engaging, instructive, or entertaining content for digital
distribution. These people usually provide a unique viewpoint or
voice. Fans cling to their distinctive viewpoints and over time
develop strong bonds with them. These are the people who find
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a way to put a voice to their opinions about all sorts of things,
from instructional videos about makeup to products and
businesses to world events and life style choices. Content
creators speak directly to their audiences, often without the help
of big studios or large websites.

You have likely seen a content creator because they exist just
about everywhere on the web now. They populate the pages of
TikTok, YouTube, Twitter, Instagram, Facebook, and practical
any social media app online.

But they also have their own websites - and even apps - that
cater directly to the audiences they have built over he years.
Blogs and podcasts are also home to some of the most popular
content creators around.

Over the years, the idea of a content creator has blossomed
from someone who likes to discuss things that they enjoy to
people who run entire small businesses and hold influence over
millions. Content creators are able to sway people to buy
products and change their lives. The audiences have grown to
trust these creators and hang on nearly every word they say.
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The concept of content creators has grown in leaps and bounds
over the years. Just a decade ago, it wasn’'t something that
existed and now creators like his bring in millions of dollars
every year, both to themselves and to the companies they work
with. And the number of content creators has ballooned in major
ways recently, with more than 50 million people describing
themselves as such in 2022.

The power of content creators will only grow, as will the number
of people ascribing to be one. Through their hard work and their
dedication to the cause, content creators have crafted their very
own business models and an entire economy that revolves
around the. That economy, the creator economy, is one that has
thrived through good times and bad and will continue to do so in
the years ago. It is still young, it is still evolving, and it holds
great promise for anyone who takes it seriously and wants to
dedicate their life to it.
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You have probably heard the phrases “content creators” and
“creator economy” again and again over the last few years,
especially recently with the boom of TikTok and Instagram
burning up the app stores since the start of the 2020s. But even
if you have heard it talked about it on your own news feeds or in
the news, you still might not be 100% sure what it is. So, before
we can really talk about the creator economy and the power it
holds, we need to summarize it correctly so we know exactly
what we are talking about.

Simply put, the creator economy is one that was generated by
and still caters to creators. And, by the most basic definition,
creators are people who produce millions of hours of content for
their fans about many different subjects are the ones who built
and exist inside the creator economy. The creator economy is a
world that financially rewards those who are committed to the
idea of creating content consistently, via blogs, vlogs, tweets,
postings on social media, and any way to connect with their
fanbases.

10
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Content creators don't just blog or make videos though. There
are many who make hand-crafted items or write books or even
create audio programs about a number of things such as
politics, history, meditation, self-are, lifestyle changes, home
furnishings, and more.

Much like other creative economies, the creator economy is one
where people are able to make whatever is they’re passionate
about and then distribute that directly to the people who want it.
It cuts out the middle man. The creator economy doesn’t rely on
big companies, studios, networks, or publishers. Instead it is by
the people and for the people. All of that makes every aspect of
the creator economy, from creation to distribution, much more
intimate and personal.

Let’s take a look back at the beginning of another game-
changer that altered the way we are entertained and educated:
the television. Back when the TV first came to the public in the
1950s, it started with very few channels. In fact, for many
decades, most Americans could only watch three networks. But
over time, there became more and more channels for people to
enjoy and more and more programs on those channels.

11
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Still, it was relegated to a very structured and strict system that
didn’t allow for people to break away form the format put in
place. With more freedom came more variety and different
types of audiences were able to find content that they felt spoke
directly to them.

Much like the start of television, the creator economy got off to a
slow start where there were limited ways for people to express
themselves. In the beginning of this new economy, there were
limited outlets for people to post their creations and find their
audiences. However, that isn’t the case anymore. Content
creators were mostly stuck with YouTube for videos, Etsy for
their own creations, and blog platforms such as WordPress for
the written word.

But that didn’t last long, as other companies saw the value in
letting people express themselves, more options became
available to content creators and the creator economy was
born. Now there are dozens of video sites, blogging platforms,
social media apps, and marketplaces that allow people to make
their content and distribute it to their fans.

12
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There are now numerous options for innovative people to make
money online thanks to the internet. A supportive audience is
available for writers, singers, flmmakers, and other content
creators to share their artistic ambitions with. Additionally, there
are brand-new markets, such podcasting and gaming live
streams.

In the past, if you wanted to make a living off of your artistic
pursuits, you often had to partner with conventional publishing
houses, film studios, or record labels. The need for managers or
lengthy, binding contracts with "Big Media" is no longer
necessary because creators may now support themselves.

Nowadays, there are many internet markets where you can offer
your artistic skills. There are well-known websites like eBay,
Etsy, and Amazon Publishing. Other platforms, such as Tumblr
and WordPress for bloggers, Twitch for video game streamers,
Instagram and Pinterest for photography fans, YouTube and
TikTok for video creators, can also be advantageous.

Online producers can make money in a variety of ways, but the
most common is revenue sharing with the platform they use.

13
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Therefore, if you are a well-known Medium blogger, for
instance, you can get money from subscription fees that
Medium receives. You distribute that cash around Medium and
the other well-known blogs.

The creator economy has benefited from social

networks. offer markets where artists can earn a living. A loyal
fanbase is also developed on social media by successful
creators, who subsequently share their most recent works with
them.

The typical American adult uses Facebook for about 38 minutes
per day. In fact, 16 to 24 year olds spend an average of 3 hours
every day on social media. In 2019, social networking took up
about 2 hours and 20 minutes a day for internet users. That is a
huge amount of time devoted to social media, and it provides
many options for creators to market their work to pertinent,
specific demographics of users.

A limited handful of platforms, including Facebook, YouTube,
Twitter, Instagram, TikTok, and a few others, have a significant
impact on social media. These platforms employ algorithms that

14
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effectively control what each user will view. When compared to
those that take an organic approach, individuals who choose to
promote on these platforms have a greater audience.

Social media, however, needs content. People must upload
posts, images, videos, and other content to the sites. As a
result, they make it simple for the top content providers to profit
from their work, typically using the revenue-sharing model
mentioned above.

The first step in becoming a successful creator is to publish
excellent material and establish a following. To obtain a
percentage of advertising money, content creators can submit
their work to social media platforms. They can also receive
money on creator-first platforms or commercialize their own site
directly.

Podcasting

Sponsorship deals are the most popular source of income for
podcasters. This entails making an advertisement to advertise
an affiliate deal or incorporating a reference of a good or service
into ordinary content. Brands provide an influencer a tracking

15



THE CREATOR ECONOMY

link or promo code so they can be credited for any purchases
they help to drive. Podcasters can take donations and
crowdfunding through podcast hosting services.

Influential podcasters may charge a membership fee for
premium material like more interviews, behind-the-scenes
information, or ad-free episodes.

Blogging

Ads, affiliate marketing, sponsored content, and the sale of
additional services are all viable revenue streams for bloggers.

Bloggers who have a big audience can post advertisements on
their website by joining an ad network. The majority of these
networks employ targeted advertising, which means that the ad
changes in response to the viewer's most recent site behavior,
which is monitored by cookies. A tracking link can be used by
bloggers to advertise a business's goods by joining affiliate
networks. When a customer purchases something using the
blogger's link, they get paid a commission. Professional authors

16



THE CREATOR ECONOMY

can also provide newsletters that are behind a paywall on their
own websites or via content aggregators like Substack.

Videos

Uploading videos to YouTube is one of the most popular ways
to monetize video content. To be eligible for the YouTube
Partner Program, which enables creators to commercialize their
channels through adverts, subscriptions, and channel
memberships, applicants must have at least 1,000 followers and
4,000 view hours in the previous year. The creator receives the
remaining 45% after YouTube takes its cut. By placing their
videos behind a paywall on their website, video artists that
specialize in tutorials or video courses can effectively monetize
their work.

Influencers

Influencers are online personas that have the authority to
influence the purchasing decisions of their followers. Influencers
are employed by brands to produce sponsored content or act as
brand ambassadors. In place of promoting a brand through a
single sponsored post, brand ambassadors frequently talk about
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