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NOTICE: You Do NOT Have the Right to Reprint or Resell this Report and the Files Included in
this Google Analytics Guide.

You Also MAY NOT Sell or Share the Credit Herein, you are however welcome to share the report with
others.

©2011 Susanne Myers

ALL RIGHTS RESERVED.

DISCLAIMER AND/OR LEGAL NOTICES:

The information presented herein represents the view of the author as of the date of this publication. Because of the rate with
which conditions change, the author reserves the right to alter and update his opinion based on the new conditions. The report is
for informational purposes only.

While every attempt has been made to verify the information provided in this report, neither the author nor his affiliates/partners
assume any responsibility for errors, inaccuracies or omissions.

Any slights of people or organizations are unintentional. If advice concerning legal or related matters is needed, the services of a
fully qualified professional should be sought. This report is not intended for use as a source of legal or accounting advice. You
should be aware of any laws which govern business transactions or other business practices in your country and state. Any
reference to any person or business whether living or dead is purely coincidental.

Every effort has been made to accurately represent this product and it's potential. Even though this industry is one of the few
where one can write their own check in terms of earnings, there is no guarantee that you will earn any money using the
techniques and ideas in these materials. Examples in these materials are not to be interpreted as a promise or guarantee of
earnings. Earning potential is entirely dependent on the person using our product, ideas and techniques. | do not purport this as a
“get rich scheme.”

Any claims made of actual earnings or examples of actual results can be verified upon request. Your level of success in attaining
the results claimed in my materials depends on the time you devote to the program, ideas and techniques mentioned your
finances, knowledge and various skills. Since these factors differ according to individuals, | cannot guarantee your success or
income level. Nor am | responsible for any of your actions.

Materials in my product and our website may contain information that includes or is based upon forward-looking statements within
the meaning of the securities litigation reform act of 1995. Forward-looking statements give my expectations or forecasts of future
events. You can identify these statements by the fact that they do not relate strictly to historical or current facts. They use words
such as “anticipate,” “estimate,” “expect,” “project,” “intend,” “plan,” “believe,” and other words and terms of similar meaning in
connection with a description of potential earnings or financial performance.

» » o«

Any and all forward looking statements here or on any of my sales material are intended to express my opinion of earnings
potential. Many factors will be important in determining your actual results and no guarantees are made that you will achieve
results similar to mine or anybody else’s, in fact no guarantees are made that you will achieve any results from our ideas and
techniques in my material.
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About The Author

Susanne Myers has been an affiliate and information marketer
since 2004. She runs several successful content websites and
uses Google Analytics on a daily basis to add new content,
improve existing content and monetize her sites.

In this short report she’ll share the basics about getting up and
running with Google Analytics and what to do with all the
awesome data you can get from this free service.

Susanne is also the author and creator of
www.AffiliateNichePacks.com and www.EasyLinkLove.com

Affiliate Niche Packs offer you everything you need to get
stared in a proven profitable niche including:

Niche and Target Market Descriptions

List of Good Affiliate Products to Promote

Domain Name Ideas

Extensive List of Keywords w/ Competitive Data

Article and Blog Post Ideas

Marketing Plans for Beginners and Advanced Users

Recommended Resources and PLR Offers that will allow you to grow your
content site quickly.

At www.EasyLinkLove.com you will find her 13 week link building course that will teach

you the basic skills you need to optimize each piece of content and build quality links
to it that will get your pages ranking in the search engines and send you targeted
FREE traffic 24 hours a day, 7 days a week.

She also offers a more comprehensive advanced course that will go into slightly more
complicated concepts including link baiting, blog networks and more at
www.EasyL inkLove.com/adv

Susanne also blogs about all things affiliate marketing at
www.AffiliateTreasureChest.com
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Introduction

What is Website Analytics?

Whenever | write an article, an ecourse, a report or anything intended to instruct others
on a topic, | always like to start from the very beginning, with the very core basics.
That way, | can be sure to address beginner questions. And if you think you already
know all about website analytics already, | still might be able to add a little nugget of
information to help things become just a little clearer for you.

So if you're an analytics beginner, never fear! We'll be starting from Square One. And
if you think you're pretty well-versed on the whole website analytics landscape, stick
with me. You might just learn something to make it work even better for you.

When | said we were starting from Square One, | meant it. So before we hit the topic
of website analytics, let's start with what a website is, at its very core.

What is a Website?

A website is a collection of information that is often put together in '‘pages’. A good
website has a central driving theme: Quick recipes, exercises for your abs, how to get
your dog a job in the movies, etc.

Each page within that site is a single collection of content, typically focused on a single
topic as well. Each of those individual pages is based around the driving theme of the
overall site. For instance, if you want to launch Fido's future as a Hollywood star, your
pages might be:

. How to find an agent

« Where to get his headshots taken
. What casting agents look for

. Different film opportunities

Notice that while all these topics are different, they all relate back to that overall theme
of helping your dog achieve stardom.

Once your website is populated with a number of interrelated topics, how do you know
if anybody is reading your pages? And if people are reading, how do you know where
they're coming from?

The answer can be found in your website analytics.
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What Does Website Analytics Mean?

When people visit your website they leave a trail. Remember Hansel and Gretel? As
they wandered through the forest they left a trail of pebbles so they could find their
way back home. Well, it's possible to track your site visitors and get detailed
information about what they're doing, where they're going, and where they came from,
through the use of computer ‘cookies'.

When used by the “good guys” (like you and me,) a computer cookie is a small,
harmless file that is automatically downloaded to a visitor's computer when they come
to your website. This file then allows website analytics software to track all sorts of
data about your visitor, such as where they go on your site, what kind of Internet
browser they're using, how they arrived at your site, what page they entered on, where
they leave, and so on.

In the old days, this data was only available at great cost and effort, and then website
owners had to manually make sense of it. Enter the 21 century. Now, website
analytics programs gather and compile all the data automatically, and then spits it
back out as understandable and useful reports that you can then apply to your
business.

Let's review:

« Your website has lots of pages, as many as you've created.

. Your visitors arrive, and they get tracked using cookies.

. Those cookies are used by website analytics software to record important
information about your visitors' activities as they arrive and while they are
cruising around your website.

. The website analytics program sends you back statistical data about your
visitors that is useful and can ultimately help grow your business.
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Here's what analytics can tell you:

e Keywords — what words and phrases people actually type in to Internet search
engines like Yahoo and Google to find your site.

e Search Engines — what search engines were used to find your site.

e Internet Browsers — which internet browser was used to view your site.
¢ Visitor Count — how many people visit your site per day, week, year.

e Referring Sites — what other sites sent you traffic.

e Popular Pages — what people were reading on your site and how many visited
each page.

e Time on Site — how long people spent on your website.

e Entry Pages — which pages people entered your site from.

e Exit Pages — which pages people left your site from.

e Conversions — which pages resulted in sales, which resulted in email sign ups.
e Demographics — what countries visitors live in.

e Time —What days and times are busiest on your site.

Who Needs Website Analytics?

So now that you know what data you can track, you may be wondering why you even
need this very detailed information. Does it really matter that 45 percent of your traffic
arrived through Google, and 90 percent of your visitors come between 12 and 1 PM on
Thursdays?

Put simply, anyone who is interested in growing their traffic on their website needs
website analytics. There is no one single more valuable tool that can provide this level
of detailed information about your visitors. And the more you know about your
audience, the better you can meet their needs.
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Not using website analytics for your business is like opening a restaurant and then
never trying to figure out whether your customers prefer chicken or veal, how the new
drink special sold, whether they're families with young children or couples on their first
date, and what hours are busiest. Are they stopping by at 10 PM for coffee and
dessert, or are they coming in before a night on the town for a cocktail and an
appetizer? If you don't know that information, how can you plan your menus, order
stock, hire and schedule workers, and devise marketing plans to entice your
customers if you don't know who they are and where they're coming from?

With a website it's a little more complex, but basically the same principle. You need to
know if visitors are coming through your virtual doors, then what they're doing while
they stay, and then which page they leave from. A website doesn't have one 'door' in
and out like a restaurant. There could be ten, twenty or even a hundred or more
entrances and exits. It's your job to monitor them and see what people are doing —
THEN you can decide how you'll best make money with that information. Website
analytics are your key to making important business decisions. We will be spending
the rest of this report discussing all you need to know to set up, monitor, maintain and
profit from your website statistics.

So we've touched on who can benefit from analytics and why they should use them,
but let's go deeper with some solid examples.

Who Should Use Website Analytics:

e Product Sellers — If you sell a product on your website then statistics can tell
you a lot about your target market. You can learn: what words people are using
to find you in the search engines, what products are most popular, what articles
people are reading, and what websites are linking to you and bringing you
traffic. Once armed with this information you can do more of what works and
increase your sales.

¢ Bloggers — If you have a blog, you need to understand your analytics. Knowing
which pages are viewed the most can help you to monetize them better — and
make more money from your web traffic.

e Service Providers — A website designed to highlight and promote your services
is great, but do you know what your clients really want? Analytics can tell you:
pain points potential clients have that you may not be aware of through the
search words they use, what services are in greatest demand, where your
visitors and potential clients are coming from online, and if you're capturing their
attention based on how long they stay on your site.
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e Advertisers — If you make money through advertisements on your website, you
already attract visitors and you know how to make money with them. But have
you optimized what's working? Analytics can help you: attract more visitors who
respond to your ads by targeting more of the keywords that are already working
to draw traffic, find out what visitors are having issues with based on the
keywords they use, find out what pages are keeping visitors attention, find out
what pages are converting to sales.

So, now that you know the Who (you!) and the Why, let's go forward with the How. In
the next section we'll jump right into an overview of Google Analytics, one of the
easiest and most powerful website analytics you can use. And here's the best part: It's
free!

What Is Google Analytics

Google Analytics is a free web analytics service offered through Google. It tracks,
compiles, and generates the exact type of statistics we talked about in the first part of
this report. | love Google Analytics because it's robust, easy, and free!

How to Set Up Google Analytics
Start by going to http://www.google.com/analytics/.

Click on “Access Analytics”.

GO- lgl(’ Analvtics US English - Search

Enterprise-class web analytics made smarter
5 ' 2 r Access Analytics
friendlier and free

inelahte New 1o Google Analytics?
Sign Up Now

You'll see this screen:
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Don't have a Google Account?
Create an account now

Sign in with your
Google Account

Email: |
ex: pat@example.com

Password:

[ Stay signed in

Can't access your account?

If you already have a Google account (for any Google service, including Gmail or
Adsense), just log in. If you don't have a Google account then click on “Create an
Account now”. You'll need to sign up for one before you continue.

Once you've gone through the log in or sign-up process then you'll be asked to create
a new profile. The screen will look like this:
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