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Chapter 1

“ Optimize The Wrong Keywords And You'll

Likely Never See Results ...

Note: Before you begin, if you're NOT 100% serious about getting your website to the
top of Google and the other major search engines, DO NOT read another word. Only
read on if you plan to put into action, everything | will be teaching you. It's best to print this e-
Book off, highlight areas, and take notes as you learn the exact steps needed for a top search
engine ranking.

Ok, on to chapter 1...

If you're anything like me, you've probably created a brand new website, Submitted it to a few
search engines and hoped that people would mysteriously show up at your site and buy
whatever it is you were selling.

After a couple of weeks go by and only a few stray people show up at your website, you decide
to try and "optimize" your website around your main keyword in hopes that you just might rank
well in 1 of the millions of search engines. Another couple of weeks go by and still no luck.

At this point you probably give up and decide to either build another website around a different
target market or just lose all hope and quit. Well, news flash, as you've probably figured out by
now, this is not the way to go about doing things.

Let me give you a specific example of what your very first steps
MUST be when creating any website.

In our example, let's create a weight loss related website. Our weight loss related website will
primarily sell a weight loss eBook. Before we start creating and collecting content for the
website we need to do a little keyword research. This is VERY important and should not be
skipped. To do our keyword research we need to visit a few websites.

The first of which should be http://www.goodkeywords.com.

They have a very good keyword tool and best of all, it's free! Once we've downloaded this
software, we can enter the most generic keyword for our website into the software. In our
example, our keyword would be "weight loss".


http://www.goodkeywords.com
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You'll notice that in the screenshot below, Good Keywords will return a list of related terms.

-m Good Keywords [Softnik Technologies]

Owertue | Oy LK L__-_,u:qg I Teoma I Link F‘qu" Site Pop I kP ad I Elptinnz_ Hq|_|_;| I Maore

Related Searche: [Dveruna)
Type pour main keywond(s] and click Go'

weight loss w | Egl'_

Related Searches for the above keywond(s]

[ Meru | | ‘wipeCache | weight loss
SlHe. Waords Count
1 weight loss 1413154
2 weight loas product Ba0E2 D
3 weight loss program 57814
4 la weight loss 55224
5 weight loss pill 45742
i guick weight loss 27235
7 fast weight loss 23574
8 wielght loss diet 223319
9 weight loss supplement 1755% W

< ¥

[ouble clicking an enty in the list will ook up that entr.

SINo. is a next numbering system and just shows shows you the rank of which keyword was
searched the most times last month. The SINo. 1 is "weight loss" and was searched 1,413,194
times in the Overture search engine last month.

The Words column shows the specific keyword that was searched. If you enter "weight loss", the
Good Keywords tool will bring back the 100 keywords containing the word "weight loss" that were
searched for last month.

The "count" column will then show us how many times the specific keyword has been searched for
the previous month within the Overture.com search engine. Generally, you can take that number
times 3, in order to estimate the number of times that keyword has been searched within Google
for the previous month.

Already, | will see many people making a BIG mistake, and I'll admit, | was one of these people
when | first begin my online endevours.

Do NOT start off by optimizing for the keyword "weight loss"

Why? you ask... If a keyword is searched that many times in Overture, then 100 times out of 100,
the competition you will have to outrank will be extremely fierce. This is hot something you should
try to take on right away. For now, just take my word for it. I'll be teaching you later why starting
with these highly competitive phrases is not smart.
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Let's take a quick peek at Google so | can show you exactly how many websites are competing for
this keyword. If we go to Google and enter "weight loss", you'll see there are almost 20 million
websites competing for this keyword phrase!

Results 1 » 19,300,000 for weight loss [definitio

I don't know about you, but that's an awful lot of websites to be competing against, especially if you're
just starting.

By the end of this course, you will be able to eventually target HUGE keywords such as "weight loss",
but it's always best to start off on the keywords with less competition. Get some traffic with those
keywords, and THEN you can focus on the larger keywords.

Ok, so back to finding which keywords we want to target.

If we scroll down, we can find some more specific keyword phrases like "weight loss story",
"weight loss picture”, and "safe weight loss".

T Good Keywords [Softnik Technologies] X]

Overtwe | Ov.UK | Lycos | Teoma | Link Pop | Site Pop | kPad | Options | Help! | More |

Related Searches [Overtue]
Type vour main keyword{z) and chck 'Go’

e o vl

Ii Tri

Felated Searches for the above kepwond|z]

[ Meri ] [ ‘wipe Cache ] weight logs
Sitlo. Words Count
52 weight loss challenge 3674
53 topamax weight loss 3537
| 54 walking for weight loss 353
‘ weight loss sic 3626
| 56 simply weight loss 3362
57 free weight loss diet bRy |
58 wieight loss clinic 1258
59 star jones weight loss mir
Gl welght loss motivation 3050 w
| >

Drouble chcking an entry inthe Bt will ook up that entrp,

[ Qut [ Iey |

These could be possible keywords we should target to begin with. Once we have our list of 3
to 4 keywords, we need to go to Google and check out the competition to see exactly how hard
it will be to optimize for the specified keyword.
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We‘ll begin with the keyword "weight loss story” because people looking for weight loss

stories are more than likely trying to find out how to lose weight and may buy your weight loss
eBook.

You'll notice that the #1 ranked website for "weight loss story" at the time of writing this
e-Book is: http://www.runwalkjog.com/weight_loss_success_story.htm

which is not a top level webpage, meaning it's not simply http://www.runwalkjog.com

RunWalk.Jog.com

Weight Loss Success Stories
Inspirational Running Stories
Dz Yoo Have A Welght Lo or Rmmning Stery That Yoo Wounld Like To Share

g A S
Select Weight Lozy Stories Below

o wrgite d sy ol e tpgerd the seale ot J05Re Bum Calaries

This is good news for us because, typically, if a website's subpage is ranking well in Google,
we have an immediate advantage if we choose to target the same keyword with our homepage
(i.e. www.domain.com). For now, just take my word on this, as | will go into more detail why it's
usually easier to rank well for your homepage than any other webpage on your website.

You'll also notice that the website has a Google Page Rank of 4.

LES  IUUs ORI

ﬂ ﬂ .": p ' Search Favorites {E:’ T

nwalkjog. comfweight_loss_success_stary, hkm

ary ¥ | @ Search WE» PageRank Fh 3171 blacked



http://www.runwalkjog.com/weight_loss_success_story.htm
http://www.runwalkjog.com
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Note: Here's a quick definition of Page Rank. Page Rank is Google's way of giving a specific
value to how popular your website is. It is based on the number of "votes" other websites cast
for your website. A"vote" is simply when another website places a link on their website that is
pointing to your website. Generally, the more "votes" or links you have pointing to your website,
the higher your Page Rank (PR) will be. Page Rank is 1 of the many factors that Google takes
into account when ranking websites.

For example, on the page below this website is linking to www.motivation123.com. So, this
website is casting a "vote" for www.motivation123.com, thus increasing the Page Rank of
www.motivation123.com.
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e
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In order to see your own website's Google Page Rank, as well as others, you must have the
Google Toolbar installed on your computer. You can get that for free here:

http://toolbar.google.com

Once you've installed the Google Toolbar, it will be located at the top of your web browser as
shown below:

5 510 [Be Link Ssfiware | Web Premesan | Seateh Laglpe Diplimiizalbon - Mecrassll badedmal | aplaned

Be [ yew Fpots Lot S w
Qe - O WE@G ey @ 3-S5 8- AED S
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g -+ ¥ Brsewcesh = g TIPS Oh ek boced [ [ i -

i t


http://toolbar.google.com
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Seeing that the #1 ranked website for this keyword only has a Page Rank of 4 is also good
news for us, because a Page Rank of 4 should be easy to obtain. Remember, the ONLY way
to increase our website's Page Rank is by getting other websites to link to us (getting other
websites to "cast votes" for us). Later, I'll teach you the right way to get thousands of links
pointing to your website in a matter of a few days.

View The Source Code

Every website on the internet is created using a programming language called "html". In order
to see the "html code” that is used to create a webpage, we must click "view", then "source"
within our web browser as shown below:

3 Weight Loss story stories - Microsoft Internet Explore

File Edit BUEEE Favorites Tools  Help

- Toolbars » = .
G Back, - Chabus B 7 Search iy Fa
=x  Explorer Bar [
Address gj eight_loss_success_story.h
e P
Google - Searchwebh -
: gl Skop Esc % ﬁ

Fefresh

Texk Size
Encoding

SOUrCE
Privacy Report. .,
Full Screen

Do You Have A We

This will open up a text file for us to have a look at and see if this website is actually optimizing
their "Onpage Optimization factors".
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See text file below:

I weight_loss swccess_story{1] - Hotepad
e [t Fpmat Yew Helo

Zntmlis

chisadys

<LiT lgrweight Loss i-'[l'.'-l‘}-' SEories< /T e

<mera names “descriprion’ contents"welght voss Stories with dler and asercise, s

smata nama="keywords” cantent="weight loss, wleght loss, welght, wileght. loss, swccess, story., storis:
== Hpta-tags created by the Meta-Tag Generator hhtp:/ Seww. websitepromot . o/ rESources / MEta ==
SOASE 1&"'&&1-"_'[':".'!"‘-

/hgads
<body bgealors"#00080" >

¢table border="0" callpadding="0" crllspacing="0" width="100%">
LiEr

<rd width="L00%" helight="&0"><h>
za hraf="htop:/feww, rumwalkiog. com™ style="color: #EFFEEF"s<font colar="#FFFFEF" face="andy" size="8&
£ 1l

<A
L - ]
etd width="100%" height="80"3
<p d'”l':“lr\--'cl':'-ttl‘"?'ﬂ'b"‘-'[ size="§" -"J-".:E-".I?l.r'llﬂ i -\LI'.'IT‘GI‘-"-P'FFFFFF'?{':]?HE‘IQHL LOSS Success storias<brs
trspirationa) gunning Stories<ibs o fonms </ Td
LA
LRI
<td widthe"100E">
2p aligns"centar"><Ffont Facas"andy" color="#EFFFEE” gizes"d"s<hx00 You Mave & weight Loss or B
S
o tables

«table border="0" cellpadding="0" cellspacing="0" width="100%" bgcolor="#FFFEFF >
Lo
<td width="20%"»&nbap; </td>
<ol wldt he "2 R Enbep) < s
<Td widthe="278">&nbsp; </ Td>
<td widihe"31%" x4rbsp; nbsp; </ o
<td width="3X"»dnbsp; < td>
<td width="17%"> k.
<p aligne centar'>«Ffont colors"#000080" »<be2script Nanguages"lavascript™s

* Side Note: There are 2 types of search engine optimization methods, onpage and offpage optimization. We'll
cover offpage optimization in later chapters, but for now we're going to have a look at "Onpage Optimization".

As we view the source file from this website, we need to look for a few things.

® \Whether or not they are using <h1> header tags and are placing the keyword "weight loss
story" within those tags. In this case, they are not... AND they aren't even using <h1> header
tags at all' Another great thing for us!

® Whether or not they are using their main keyword in the <title> tags of the website. In this
case, they are, which is one of the main reasons they're currently ranked highly for "weight
loss stories".

£ weight_loss_success_story[1] - Notepad

File Edit Format Miew Help
kzhtm =

<head:
<titlexweight Loss story stur195{ﬁt1t'le:&«
<meta name="description’ content="weight LOSN: =T

zmeta name="keywords" content="weight Toss, wiegt

<!—— Meta-tags created by the Meta-Tag Generator
<hase target="_top">
</ head:

T A R P e B T TR VA b= T A R
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