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engine results. The higher your link is in the search engine results, the more traffic 
your site is likely to receive. The more traffic your site gets, the higher your 
chance is to receive more business, get more sales, and be more successful 
online. 

For instance, when Google sees that a web site is getting a lot of Inbound Links, 
Google says that this website must be of importance and starts to rank your 
website highly.  

However, not all inbound links are good. And while the intention of this eBook is 
not to be a tutorial for inbound links, let me just say that, the higher the quality of 
the inbound link is to your website, the more importance the search engines 
give to that link, and to your web site. 

THE IMPORTANCE OF LOCAL DIRECTORIES 

We all want to drive traffic to our website to (hopefully) increase revenue. That’s 
why adding a listing for your company in an online business directory is a smart, 
cost-effective advertising strategy as it increases exposure to your company.   

Online business directories are the modern variations of the Yellow pages in your 
local phonebook.  Two advantages of business directories are that (1) they are 
frequently free to join, and (2) are usually quick and simple to get by following 
step-by-step instructions.  The biggest advantage is, of course, that it will 
increase traffic to your site serving a critical SEO purpose. Inbound links that 
search engines follow can help increase your site’s Google PageRank, which is 
a major factor in where your site places in the organic search listings. 

Think about what a searcher might type into the search engine when looking for 
your business in your town or city.  

As a case study, let’s say that you’re a plumber in Brandon, MB. Let’s say that 
someone in Brandon has a massive water leak in their basement and needs a 
plumber NOW! There is a 70% chance that this person will run to their computer 
instead of their phone book and type in something similar to “plumber, Brandon 
MB.” Every plumber located in Brandon, MB who took the time to add 
themselves to Google Maps (i.e. Google Local), 411.ca, YellowPages.ca, 
CanPages.ca, and CityDirect.info landed on the first page of Google and 
potentially “got the job” ahead of any plumbers not listed within any (or all) of 
those directories. And how many people are searching for plumbers in Brandon 
MB in any given month? Oh, about 31,500!  

http://www.clusterwebdesign.com/local-search-marketing.html
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Only free directories are mentioned within this eBook. This means that, the only 
cost to you is the time you spend adding your business to these directories.  

While preparing this eBook, I debated on whether to add screen shots of each 
directory and their respective listing steps. I decided that I would add screen 
shots even though it added a tremendous number of pages to this book 
because, in some cases, I wanted to add comments to screen shots in order to 
provide you with more information.  

  

http://www.clusterwebdesign.com/local-search-marketing.html
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