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DISCOVER YOUR SPECIALTY

This e-book has been written for information purposes only. Every effort
has been made to make this ebook as complete and accurate as possible.
However, there may be mistakes in typography or content. Also, this e-
book provides information only up to the publishing date. Therefore, this
ebook should be used as a guide - not as the ultimate source.

The purpose of this ebook is to educate. The author and the publisher
do not warrant that the information contained in this e- book is fully
complete and shall not be responsible for any errors or omissions. The
author and publisher shall have neither liability nor responsibility to
any person or entity with respect to any loss or damage caused or

alleged to be caused directly or indirectly by this ebook.
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Introduction

These days, it’s all about starting your own business. Unfortunately,
too many new business owners believe that all they have to do to be
successful is put up a website and watch the money roll in. While
having a dedicated website is essential for any business, you aren't
really in business if that's all you do. Too many would-be business
owners aren’t prepared to put in the time and energy that is required
to correctly research a niche to determine whether the niche they
want will be viable and make them money.

Finding a niche that pays and then creating content, products, and
services for that niche, is the only way you will be able to build a solid
foundation for a successful online business. Finding a profitable niche
is also the best way to achieve the level of
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success and the kind of profits that most online business owners need
to make their daily efforts worthwhile. It can be incredibly easy not to
pick a lucrative niche when you are excited about all the great ideas
that you have floating around in your head for making money online.

It is also easy to settle into a niche that you've heard are popular and
where people are making a ton of money selling online.

Enthusiasm and passion play crucial roles when it comes to running
your own business, but it is just as essential to do your research before
you dive in head first. All the large companies throughout the world
spend their time researching the market before they ever release new
products to the public. The research
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they conduct allows them to see if there is any interest in the public
for the potential product. Unfortunately, a majority of new business
owners get this step wrong.

Instead of doing the proper research first, they start by spending their
time and resources on creating a new product, then spend money on
launching the product, and later they try to find a market for it, only to
be met with failure and a product that nobody is interested in buying.

The secret to finding success with your online business starts with
finding a paying market. Once you find a paying market, you can create
a product for that market and then launch the product by marketing
directly to the paying market that you've found. The best niche
marketing strategies and tactics are based on conducting detailed
research and building solid relationships with prospective customers in
your niche.

While there are a lot of popular niches that you can choose from, not
all of them will be profitable. While you can make some money with
bargain basement kinds of customers, it will be much more lucrative
for you to create products for people who are willing to pay a
reasonable price for real solutions to the problems that they are facing.
This is the basis for a sustainable and successful online business.
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If you want to be successful online, you have to find happy and loyal
customers that will be willing to come back time and again to buy from
you. If you do all the right things, you will even have some customers
that will be willing to buy every new product that you launch. However,
if you don't do the proper research from the start, you will end up
putting in hours of your time and energy into your business only to
discover that you don't have a viable business after all.

Your attempt to get your website or blog up and running and trying to
create a product to sell will only waste your time unless you know that
you've chosen a niche in a paying market. Once you select the right
niche in a paying market, you will start to earn the profits that you
need to find success and meet your financial goals.
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CHAPTER 1

WHAT EXACTLY IS ANICHE?
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-

If you want to run a successful blog or website, then the niche you
choose at the start is one of the single most important decisions that
you will make in your business. This one decision will impact everything
from the design of your site, the type of content you provide, and the
kind of visitors you attract. Even your potential monetization options
will be decided at this point before you’ve even turned on your
computer. While there is no such thing as a wrong niche, there are
ones that are much more lucrative than others and some that are much
harder to break into. But what is a niche?
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What is a Niche?
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A niche is an area of interest or product group. An example of an
exciting niche would be dog training, a product group niche could, for
example, be electric lighting. Both niches are things that people search
for on the Internet, and both of these niches are searched for because
people have problems that they want to solve. They are either looking
for information on the subject to help them solve their problem
themselves, or they are looking for physical products that will help
them solve their problems.
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A niche market is a way to solve problems in exchange for a financial
reward. People who are searching online for dog training might be
willing to pay money for the answers to their problems with their dog’s
behaviors. People who are searching for electric lighting may also be
looking for information, but it is far more likely they are looking to buy
lighting products.

A micro-niche is far more useful for an online business than a general
niche. An example of a micro-niche would be Husky dog training or
solar garden lighting. In these cases, people are searching for specific
things, so if you are building a micro-niche site, you can target these
potential customers more accurately. By displaying products on your
website that are carefully matched to what your visitors are looking for
you are more likely to make a sale. Another advantage of choosing a
micro-niche is that there are millions of them. Even today, it is still
possible to find profitable micro-niches which have very little
competition. This will enable you to enter a market that has a problem
and provide that market with a solution that they can’t get from
anywhere else. The secret is being able to find these niches.

Niche markets and especially micro-niche markets provide online
business owners with the opportunity to find business opportunities
which have little competition. The trick is to find micro-niches which
have low competition, but that also have a lot of people searching for
them. It isn't easy to find them, but when you do, then these micro-
niches can be extremely lucrative. If you

11
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are unable to monetize these sites using informational products or
physical products, then you can always use pay per click advertising on
them.

Niche marketing is marketing your products or services to a select
group of potential customers inside a much larger customer base. This
is done because there is often a need that isn't being addressed by the
companies who are targeting the more significant customer base. In
other words, there is a demand for something that isn't being supplied.
If you can satisfy that demand, you have a potential market that is
waiting to pay you for what you can offer them.

Take, for example, Internet Marketing. The niche of Internet
Marketing has many sub-niches, including search engine marketing,
PPC marketing, article marketing, Google Ads, and more. You can
further refine these sub-niches to include even more specific markets.
For example, you could fill the niche market of PPC marketers who
just use Google Ads or who only use Yahoo Search Marketing. These
particular niche markets have grown, so have their desire for more
information and resources that can be used for their businesses. This
information is not being supplied by those who just target the large
Internet marketing market. Those businesses that primarily focus on

12
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article marketing aren’t going to be interested in PPC marketing, just
like those who use Google Ads won’t be very interested in obtaining
information on article marketing.
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This is why there are businesses who market directly to niches
because they can better satisfy what those niche customers are

asking for because those niche marketers directly address the
problems facing the niche target markets.

13
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Niche marketing, over the years, has become one of the primary ways
to market because many entrepreneurs have started to realize that
Internet marketing is becoming over saturated with Internet
marketers and their products. This makes it much harder to earn a
profit from the vast Internet marketing market. Those who are new to
Internet marketing will have an even harder time breaking in because
many established Internet marketers have incredibly loyal customers
that trust them and their products.

New internet marketers can better compete or even dominate a niche
because there is little to no competition in that niche. The more you
can target a specific niche, the better your chances of being able to be
successful and carving out a profitable piece of the niche. Luckily, you
can discover a profitable niche in just about every market.

Many successful Internet marketers end up making a nice income
online because they target different niches, some of which aren’t even
related to each other. They do the necessary research to determine
whether a profitable niche market exists for a product/service that they
can supply, select a domain name, build a website, and start marketing
it to the niche target market.

14
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However, niches don't have to deal directly with marketing. Niches can
be carved out of any market, from dogs to gardening, to home décor,
to writing, and more. Additionally, any market can be broken down
into smaller niches, by either the way of the product, the target
market, or both. The key is finding what needs are not being satisfied
by companies and websites that are already out there and then
providing them with a valuable offer that will make potential
customers eager to purchase. With an almost unlimited number of
niches that you can choose, with more appearing every day, choosing
the right one for your business should be easy.

15
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Chapter 2 - Why Finding a Niche

is So Important
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CHAPTER 2
WHY FINDING A NICHE IS SO IMPORTANT
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Smart business owners try to sell their products and services to a niche
base of customers by conducting detailed market research with a focus
on trying to understand the consumer behavior of the target audience
that is interested in that niche. Specifically, this addresses their needs,
concerns, and desires.
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Once the research that you conduct shows that consumers are
interested in the niche product or service that you are planning to sell,
then you can start to cater to them as much as possible by providing
them with a range of items for sale at various price points. When it
comes to niches, you have to remember that some of the products will
have a much broader appeal than
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