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DENNIS YU
Host of the CoachYu
Show

I amplify exposure and
sales of successful
entrepreneurs via systems,
analytics, and young adults
certified in our digital
marketing training.

We partner with
universities, the military,
DigitalMarketer, and
GoDaddy to create jobs.
Anyone can join our
program at
academy.blitzmetrics.com
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Course Checklist

1. Become a member of our Facebook Group
https://www.facebook.com/groups/BlitzAcademy/

Social Video Insiders Group: a safe place for members of this course to create and
publish their videos, in a supportive setting with other members.
Assignment–Join the Facebook group and post a 15-second video so the other
members can get to know you better.

2. Making a 15 second video
4 components of a 15 second video.
Alex Langmesser - Video on making 15 second videos. (see on page 8)
Logan Young - Why 15 second video? (see on page 8)
Assignment - Make a 15 second video.

3. Content Planning
Know your audience.
Know your brand - www.blitzmetrics.com/PBC
Assignment - Identify the three most important items to your brand.

4. Editing Video
Save time on editing by not recording more footage
than you need.
Use free editing software until you are proficient and ready to move to a premier
software, like Camtasia, Adobe AfterEffects, etc.
Assignment - Clip the head and tail of your video so there is no waste of time.
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Video Lessons

Intro Auto Tagging

Content Factory The Dollar a Day Method

Let’s Talk About Sound Let’s Talk About TikTok

Managing and Sharing Videos Most Common Mistakes
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https://drive.google.com/file/d/117qk_M-eJOPBB1JZYj1pczb-PoS-K9Kd/view?usp=sharing
https://drive.google.com/file/d/1MchprtiGvSjLp9o7rxsVoVL8BcqW0dBc/view?usp=sharing
https://drive.google.com/file/d/1wS2VNTjiOmRFByEG63JtUAJXhR-ApXA_/view?usp=sharing
https://drive.google.com/file/d/1TTV1bnPWzZwQu-ThU1nPwdhyohivHFSL/view?usp=sharing
https://drive.google.com/file/d/1ybHnh_Y1n1AmZSjHBEANmbRmPFZ2SKlC/view
https://drive.google.com/file/d/1ljHQJ008UCyoOmKmZAxIrsN-2DIlUIrn/view?usp=sharing
https://drive.google.com/file/d/16lhC8zvlfHvOz6KwOZtVs9LHJc4dCyXo/view?usp=sharing
https://drive.google.com/file/d/1TX1BEo5vDIJSY-xnJ8fpqa-SKe81JXOg/view


Optimizing Your Boosted Post Overview of the Major Services

Show Them Your Face Templates & Processes

The Key to Vertical Video Transcribe or Not

What To Do When It's Dark Where to Post Your 15 Second Video
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https://drive.google.com/file/d/1XRN9mapu0HJU2DnuCfH1DKvmEEPXF96c/view?usp=sharing
https://drive.google.com/file/d/1OWqzSMV9fb8fx_irFK3LUTbwPl8ENjJc/view?usp=sharing
https://drive.google.com/file/d/1R0md8MjcJ2rtbvth6YQphrkjiWlCDhGb/view?usp=sharing
https://drive.google.com/file/d/1M_lmo3aOKZpFF0EPN2BiNkhd5nhQNM-L/view?usp=sharing
https://drive.google.com/file/d/1qCtAZn6tVVfeQRYu1SfqJKxI1XH-hk4P/view?usp=sharing
https://drive.google.com/file/d/1eyZDrb96GPkXupeyBlUIBniWYqCxma68/view?usp=sharing
https://drive.google.com/file/d/1ek21qrNKBD_ZnY4pM1JCpDW5EGJi3cDa/view?usp=sharing
https://drive.google.com/file/d/1XumMos5Qdxt4CuvNzJp_3CHo6gfcAXKF/view?usp=sharing


Where Do We Use Our 15 Sec Videos Who Should Be Making 15 Sec Video

Why Make 15 Sec Video Closing
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https://drive.google.com/file/d/1QF2c7IB8MY9TGzCvrggIz9PBzYXbW9Ss/view?usp=sharing
https://drive.google.com/file/d/1iOoHFRV3Oe7jQul32wW7Q36CF1_TeO3b/view?usp=sharing
https://drive.google.com/file/d/1thSNZvKwBOQtLqI-xmOdOTnK0aAG9IDt/view?usp=sharing
https://drive.google.com/file/d/1O9lBvn6CSyXOVg5S4zA_pGUsuIMB14d2/view?usp=sharing


15 Second Videos
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https://drive.google.com/file/d/1qIAyAB-7k5qGWWXJmcp7RcptGyB72lrU/view?usp=sharing
https://drive.google.com/file/d/1sSBV-gZdnXmXIzb06_aapVhsvV6h94KA/view?usp=sharing
https://drive.google.com/file/d/1QJdzUO_OQe9kqZ2bEgUxHG4wqPZn0zTE/view?usp=sharing
https://drive.google.com/file/d/1qDtmizgEt_34BUw5tnlOCqh0nAlOvNKs/view?usp=sharing
https://drive.google.com/file/d/1Yw7YcwJQfDFDreCo5UpnRtRtfbdWmuQM/view?usp=sharing
https://drive.google.com/file/d/1UyTMbsTOQqo7KbBayQuj-zsRxEgUvBG_/view?usp=sharing
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https://drive.google.com/file/d/1Yfqpv-psPez4UJi_sV1A9SjFlS6JYW4o/view?usp=sharing
https://drive.google.com/file/d/1wh0XkJ2rU9IS6NsEm_5nWmtraLkSfot1/view?usp=sharing
https://drive.google.com/file/d/1zonxOgqr1gkwAZuL7EwhjH0OT5KU9lFz/view?usp=sharing
https://drive.google.com/file/d/1poftqRB-t5CWNXt6nQpW4sc69M5fMj4c/view?usp=sharing
https://drive.google.com/file/d/1KS1pL1Fa4qVuHswoo30QoIiC9W6xZlB9/view?usp=sharing
https://drive.google.com/file/d/1KNDwZVRNuUFGb-udxunKC0MAkB2dpS5o/view?usp=sharing
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https://drive.google.com/file/d/1AIKVSBC8TvMvdpPxi6xCaRu6BTygSWgy/view
https://drive.google.com/file/d/1mf0-Dh5w1Ch6zU_a3NnWr-tRwxYcv0yd/view?usp=sharing
https://drive.google.com/file/d/1LBvCFb6BashtmCc8AIFHicT1rui4piL0/view?usp=sharing
https://drive.google.com/file/d/1ckJgNKe0lg1IzMlgboLcAi7IOtdpPfYN/view?usp=sharing
https://drive.google.com/file/d/1eeSNYrSYJb0WspTiVC84qs1ojdMGp81m/view
https://drive.google.com/file/d/1Ozby367wZoiI5Zq_b_hD2Pg6KUPNL8_W/view?usp=sharing
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https://drive.google.com/file/d/1U4sHuJ-HGm7RRScF-sBCQn1SlOFgHR-D/view
https://drive.google.com/file/d/1cQ2ZsyitPxIX3O2nph3vxVOdeo9lpuDv/view?usp=sharing
https://drive.google.com/file/d/154E_nCW80QAwVT2t4D1esq41ewm9mIip/view?usp=sharing
https://drive.google.com/file/d/1bD6uZhxDOltqhaZZWoSLtmX2_eoitQ34/view?usp=sharing
https://drive.google.com/file/d/1a_jrlkyV8Ks8rTJOCRhBGmJjEcWrFjrY/view?usp=sharing
https://drive.google.com/file/d/1oBBjnxrM9T-WKe-MXKys1BVkq6X1BW2r/view?usp=sharing


Need to Know
● Create a TikTok as a business account (convert personal to business).

● Buy $50 of credits to be able to boost, which is not as good as the Spark Ads or even
regular ads manager ads (3 ways to make ads).

● Understand the general structure of TikTok-- that in-feed ads are everything and
that the FYP (for you page) has all the traffic.

● Set general settings in TikTok as a user, which is separate from the Business Center.

● How most of our engagement is mobile, instead of desktop-- though ads we run on
desktop.
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Organic or Paid
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Goals of the 15 Second Video Course
If you want people to engage your business or your brand, you have to start investing in
the currency of digital platforms, attention. People are trading hours of their day scrolling
through Facebook and you have to fight for every bit of attention you can get. The easiest
way to get people’s attention is through video. Specifically, 15 second videos. No one is
going to watch a 3 minute video if they don’t know who you are. Attention spans on social
channels are brief. The average watch time for a video on Facebook is only 6 seconds. You
must learn to grab their attention quickly and pull them into the story you are trying to tell.

This isn’t as hard as it seems, you just have to start. So, pick up your phone, point it at
yourself and tell us why you’re doing the work that you’re doing. Start with, “when I was...”
then tell us, “what I learned...” and nally, “what I believe...” and how that led you to the
work you do now. This course teaches you how to make engaging 15 second videos so you
can generate the attention you desire for your brand or business. No one made a good 15
second video on their first try, so start now, make a lot of them.

You can test them and compare them against our Standards of Excellence, put money
behind the winners, and capitalize on your most engaged videos. Before you know it, you’ll
have hours of content generating interest for your business or brand.
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Click To Join Facebook Group

We have created a private group on Facebook where members can post videos to get
feedback from BlitzMetrics along with the other students.

This group is a place where you can post videos to ask for help, critiques, and test against
an audience that will provide constructive criticism.

You can post into the group to get feedback before you release a video publicly.

Assignment:

Post a 15 second video in the group to introduce yourself to other members and the
BlitzMetrics team. You must mention you got the 15 Second Video course, since no
response to the required field is automatic rejection.
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https://www.facebook.com/groups/BlitzAcademy/?_rdc=2&_rdr
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